STARCOMMS OKAYS INCENTIVE ON NOKIA 6275 MOBILE

Subscribers of Starcomms Plc, Nigeria’s 4" largest telecommunications
operator and leading “triple-play” (mobile, fixed wireless voice,
wireless broadband) provider have been promised an exciting roaming
experience with Nokia 6275 mobile phone which is available in all
Starcomms coverage areas.

According to Mr. Maher Qubain CEO of the company, the roaming
experience comes a value added offer of 250 hours free internet
service on the data compatible phone for N20, 599. The phone, he said
offers user’s high end functions at mid range price. The phone also has
a mega pixel plus camera and Bluetooth wireless technology.

Qubain added that ‘The handset will also impress subscribers with its
high resolution 262,144 colour, 240x320 pixel QVGA screen which is
housed in a real stainless steel accent band.”

Also outlining the unique features of the phone, Mr. Manoj Vashisht,
Marketing Director Starcomms, said apart from its 2 megapixel camera
with flash and video capture capability, the handset also has a music
player which is capable of playing formats like MP3, AAC and eAAC. It
also has a slot for up to 2GB micro SD memory card.

Nokia 6275 is a great option for the CDMA users who at times are
restricted. The phone weighs about 3.7 ounces (105g) and measures
4.3 inches long, 1.7 inches wide and .7 inches thick. Other features
found on the phone include an integrated Frequency Modulated (FM)
radio, support for streaming audio and video content, and the ability to
play back MP3 and eAAC+ plus real music ring tones.

However, Vashisht stated that there is a limited period offer for the
free data internet service. This notwithstanding, he appealed to both
existing and new subscribers to avail themselves of the new phone
which is aimed at enhancing the lifestyle of its subscribers who can
now do a lot with their CDMA compliant phone.

The Marketing Director assured Nigerians that the Starcomms, as a
responsible corporate citizen will not relent in its quest to ensure
continuous consumer satisfaction and the provision of seamless
communication.



